 Facebook Webinar Agenda
Webinar 2
Key Takeaway’s from the Traffic and Conversion Summit and Social Media Marketing World
1. The Future of Social Media Marketing
2. Build a community of raving fans
3. Video marketing
4. Facebook Messenger and Messenger Bots
5. How clever is AI getting now
6. Be prepared to buy a customer








1. 
[bookmark: OLE_LINK1][bookmark: OLE_LINK2][bookmark: _Hlk387641467]© 2018 – Our Internet Secrets Ltd, Suite 5, Level 1, Tower Business Centre, Tower St, Swatar, Birkirkara, BKR4013, Malta, CRN: C 63338



1: The Future of Social Media Marketing – Predictions 
· Organic reach on Facebook is on a massive decline
· Pay to play on all platforms
· Facebook is making a massive push towards Messenger Marketing and Live Video
· Messenger Bots and AI are the way of the future
· Facebook Watch is being rolled out

Here’s what to do:
2: Build a community of raving fans 
Community is the new brand so you need to start investing on building communities.   There a several ways to do this but the key takeaways from both summits include using:
· Video marketing
· Messenger marketing
3: Video Marketing 
Video lets get creative:
· Vertical Video
· Work with influences
· Create authentic longer form videos to connect with people 
· Go Live and connect
· Try stories

Let’s break it down: 3 different types of video:
1: Go Video – these are stories – channels Facebook, Instagram and Snapchat stories – short 15 to 30 second videos
2: Live Video – this is “Live” feed
3: Video Shows – Create a weekly show eg: Social Media Examiner – The Journey

Video Content Ideas:
· News Break
· Go to Live Events 
· Come up with a weekly tool or tip
· Talk show 
· Weekly shows
4: Messenger Marketing and Messenger Bots
Over 1.3 Billion people are using Facebook messenger.  
15% are using Messenger bots
2000 Bots are developed
50% pan on using Facebook messenger bots in the next 12 months

Why: 
FB messenger is easy to use, convenient and more and more people are turning to the FB app to communicate – some are using it as a replacement to email.
So why not communicate with your clients in a style they are used to.
Training:
http://socialmediaplusone.com/facebookfortunes/webinar-26/

2 Different types of Messenger Ads:

1: Destination to messenger ad:
This is a normal looking Facebook Ad that opens up in messenger
2: Messenger audience ad
This is where you can target people who have “opted” into messenger with an ad that shows up in their Facebook messenger

Different Strategies:
Use Messenger Bots: 
Manychat – is the number one

1: You can transition your traditional lead magnet funnel to messenger 
Normal ad that opens in messenger
Message that says:
“Thanks for your interest are you wanting to receive (lead magnet) Yes or no?”
(Reply) “Yes”
“Here it is”
24 hours later:
“Thanks for grabbing (lead magnet) are you interested in receiving more (lead magnet)? Did you know that (benefit)”

2: Ref URL

Unique URL that you can put anywhere.. but it opens up in messenger.
Send an email with the REF URL
They click and it opens up into Messenger
Then you can do quiz, course, questions, etc

3: Click to Messenger Ad for Free on line Training
· You can transition your traditional mini-class funnel to messenger without creating new assets
· Use to generate more consumption of your free training
· Use to generate conversations/ messenger subscribers
· Use to generate email & phone leads
· Use to generate new customers
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6. Be prepared to buy a customer
	


